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Agenda

The Campaign: Developing Are You Really Winning? 

Targeted Campaigns
● Responsible Gift Giving 
● Don’t Bet Your Future 
● Problem Gambling Awareness Month (PGAM)
● Art Competition 

Break: 15 minutes

Youth Gambling: working in groups, develop campaign that will successfully reach youth 
to educate them and adults about the potential gambling related harm of youth gambling.

Wrap Up





Learning Objectives

1. Understand how to design a unified statewide campaign 
with one recognizable call-to-action convening 
stakeholders (agencies, tribes, industry partners) and 
securing statewide stakeholder buy-in.

2. Implement youth prevention via school partnerships (IHSA 
model) and sub campaigns (“Don’t Bet Your Future”), and 
early identification of adolescent gambling risk factors.



History of Gambling

The Earliest Evidence 
of Gambling

2300 BC 
The Earliest Evidence 
of Gambling

1638 AD 

One Armed Bandits 
Appear in New York

1891 AD 

Indian Gaming 
Law passed

1988 AD 

The New Frontier for 
Gambling

1994 AD 
Almost all states 
have some form of 
legal gambling. 37 
states have casinos

Now
Playing your Cards 
Right in China

800 AD 

Legalized gambling 
started in Las Vegas

1910 AD 

Atlantic City 
casino opened

1977 AD 

Gambling Has 
Gone Mobile

2017 AD 



What did outreach and marketing look like in Illinois?

1990s

2000s

2020 and beyond 



The Current Situation in Illinois



Illinois Prevalence Study 



50% of gambling disorder clients are in 

treatment for other psychiatric disorders

75% of gambling disorders develop after 

the occurrence of another mental health disorder.



Illinois As a Gambling Informed State 

75% of gambling disorders develop after 

the occurrence of another mental health disorder.

75% of gambling disorders develop after 

the occurrence of another mental health disorder.



http://www.youtube.com/watch?v=9XaCKEApNU0


Process 

1. Recognize 
the need for a 
unified 
campaign 
message

2. Partner with 
a marketing 
team

3. Approach 
state 
governing 
body or state 
council to 
partner on a 
statewide 
campaign

4. Secure a 
budget NOFO, 
Grant, State 
Council

5. Data 
gathering, 
focus groups, 
finding the 
need and goal 
for your state



Process- Campaign  

6. Create 

Concepts

Tag Lines

Call to Order

7. Team 
present ideas 
to governing 
body 

8. Narrow 
down to one. 

Campaign

9. Media Plan 10. Implement 

Plan and 
Process with 
all State wide 
Partners 



Who: Illinois Residents

Black/
African 

American

Youth/
High 

School 
Students

Asian

LGBTQ+College
Students

Hispanic/
LatinX Veterans

Sub-populations for special attention



Why: Goal

The State of Illinois, through the Illinois Department of Human Services, is funding an 
advertising and marketing campaign to help those in Illinois with gambling issues. 

The goals include:

● Raise awareness with Illinois residents that help is available through one unified 
message & call to action.

● Educate people – especially those with gambling use disorder as well as family and 
friends – about the potential harm of betting, gaming and gambling.

● Screen individuals across IL with the SBIRT (not just those entering treatment) 

● Drive traffic to:
○ 1-800-GAMBLER, 

○ AreYouReallyWinning.com

○ Treatment Providers: people who need services, reduce barriers and steps to treatment 

http://areyoureallywinning.com


What: Key Messages

● Betting, gaming and gambling is legal for those over 18 (Lottery) 
and 21 (Casino/VGT/Sports Betting). 

● Recognize the signs before you lose control 

● When you can’t stop, lose control, and lose 
money/friends/family/house then help is available.

● If it is a friend or family member having a gambling issue, you too 
can place the call for help.

● Call 1-800-GAMBLER 

● Text “GAMB” to 833234

● Go to campaign website (or Illinois help line)

● Connect with a provider in your area.



What: Makes This Campaign Work?

One unified message

Used by all partners
● Illinois Helpline, Outreach/treatment Providers, Illinois Council on Problem 

Gambling, and Gambling Industry (Casinos, VGT, Lottery) 

Clearly defined calls to action 
● Call 1.800.GAMBLER
● Text “GAMB” to 833234
● Visit AreYouReallyWinning.com
● Take the Screener
● Download the Evive App

http://areyoureallywinning.com


When: 

All Year Round: Awareness, Prevention, Education

Focus:

● Fall (College Football/Back To School)
● Holidays (Responsible Gift Giving)
● February (Super Bowl)
● March (Problem Gambling Awareness Month)/March Madness/Art 

Competition)
● Summer (Baseball)



How: Campaign Considerations

Geographic coverage. 
Must cover the entire state.

Provider connection. 
Need to coordinate with providers so they have information and tools and 
can connect in the communities in which they work.

Provider availability.
Need to connect in communities where providers are not available.

Be culturally competent with different audiences.

Meet people where they are: Screen, Education, Prevention, 
Intervention, Harm Reduction, Treatment 



How: Tone of Campaign

What it should be:
● Relatable
● Without judgment
● Genuine
● Hopeful
● Friendly and uplifting

What it shouldn’t be:
● Depressing
● Don’t talk down to people
● Not offensive
● Don’t tell people what to do



How: Limitations

Things We Must Do:

● Include the “Sponsored by the Illinois 
Department of Human Services)

● Include Helpline calls to action: 
1.800.GAMBLER. 

● Include AreYouReallyWinning.com

● Text “GAMB” to 833234

● Screener accessible, available

Things We Must Not Do 
(Triggers):

● Gambling imagery/sounds

● Underage gambling

http://areyoureallywinning.com


Campaign Considerations: Who/What/When/Where/Why/How

1. Who are you trying to reach?
2. What is the situation in your state?
3. When are you launching?
4. Why does it matter now?
5. Where will your campaign live?
6. How will you reach your target audience?
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Creating the Campaign



Process

1. Review 
objectives and 
collect data 
regarding 
problem 
gambling in 
Illinois

2. Conduct 
focus groups 
with people 
who have are 
in recovery or 
in treatment to 
understand 
real life 
experience 

3. Compile 
findings from 
research and 
engagement 
and outline the 
emerging 
themes

4. Develop 
campaign 
creative 
concepts and
messaging

5. Create 
budget, 
marketing 
strategy, 
marketing and 
media plan



Process

6. Produce 
launch 
materials 

7. Launch 
campaign 
across state

8. Conduct 
activations 
across state

9. Develop and 
launch 
sub-campaigns 
at various times 
during the year

10. Evaluate, 
measure, 
adjust
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Campaign Creative





Campaign Themelines

Are You Really Winning?

Do You Love Losing?

Not Fun Anymore?

You Won’t Win In The Long Run

Stay Out Of The Red

Stop Spinning Out Of Control

Bets Off Illinois



Campaign Headlines

“I Thought I Was Lucky. Then My Luck Ran Out.”

“I Would Win, Win, Win And Then Lose - Big. And I Lost It All.”

“I Loved The Rush. It Just Took Over My Life.”

“The House Always Wins. I Learned That The Hard Way.”









FY 2026-2027 Statewide Marketing Efforts

Digital 
● Google Ads
● Social media

Outdoor Advertising
● Bus shelters and billboards
● Downstate billboards

TV/OTT
● PR & TV appearances

Radio & Streaming

Sports Sponsorships
● Statewide universities and high schools
● Chicago Wolves, Chicago Fire, Chicago Bears, etc.

College
High School 

Chicago 
& Suburbs

Champaign
Springfield

Carbondale

Peoria
Bloomington

Rockford
DeKalb

Quad Cities



FY 2026-2027 Statewide Marketing Efforts

Community and Partners 

State Fair

County Fairs

Parades

Health Fairs

Back to School events

Conferences- Table and Presentations 

Education workshops-Medical Proff, Churches, Schools



Partnership for Unified Message 

State of Illinois- Department of Human Services Division of Behavioral 
Health and Recovery

Illinois Council on Problem Gambling

Hotline/Website 1-800-Gambler 



Partners 

Outreach -Gambling Awareness

Treatment Providers  









Website



Social Media
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Digital Assets



https://docs.google.com/file/d/1W1JaNqO3sKIZjnGkDfNeMZuxVxkWClK8/preview




Media Appearances:







Bus Shelters















Partnerships:



Tabling And Partnership with IL 
Outreach /Treatment Providers



Tabling: Checklist
For each activation, you should bring:

❏ Wagon (to transport materials)
❏ 2 roll-up banners
❏ 1 table throw
❏ Tabletop QR code
❏ Printed marketing materials

❏ Brochures
❏ Rack Cards
❏ Business Cards
❏ Printed Screener

❏ Any approved promotional items you have 
(varies by venue)

❏ Stickers

* For outdoor activations, bring sandbags to protect 
against wind

*A table and two chairs will be provided



Tabletop 
QR Codes

Brochures

Table Throw

Chapstick

Hand Sanitizer

Clear Bags

Drawstring 
Bags

Water 
Bottles/Tumblr

Rack 
Cards



Scans Directions:

● Ask people to scan QR codes and take the 
screener BEFORE grabbing one giveaway 
item

● Please aim to only give away one item at a 
time rather than multiple

○ If people ask for more items when they 
are with a group, ask for more scans from 
the group

● QR codes on table-top signs lead to 
screener page

● QR codes on banners lead to main AYRW 
Homepage.



Materials: Provider Tabletop QR Codes

Link: Here

https://drive.google.com/drive/folders/1rWGlVkS9gd3twup6OiB5_VTQ8FchOTqD?usp=drive_link


Break



64

Targeted Campaigns



Targeted Campaigns

Responsible Gift Giving

This campaign is about gifting 
responsibly during the holiday season. 

Don’t give anyone under the age of 18 
a lottery scratch off, or anyone under 
the age of 21 a sports betting gift 
card. 

Think before you gift scratch offs or 
sportsbook gift cards to kids

Don’t Bet Your Future

Youth gambling prevention 
campaign created to educate 
youth, parents, educators, and 
counselors early on gambling to 
prevent harm later.

Problem Gambling Awareness 
Month & the Art Competition

For Problem Gambling Awareness Month, we will 
continue to hold national screening day at with 
behavioral healthcare providers stationed at over 13 
casinos around the state of Illinois.

We will also continue to promote the art competition, 
sponsored by IDHS to promote prevention and 
treatment for those with gambling issues in Illinois.



Responsible Gift Giving: Strategic Development

Convince (WHO): 
Holiday Shoppers

That (WHAT): 
Lottery tickets/Scratch Offs (18+) or sports book gift cards (21+) 
should only be gifted to those of legal age
 
Because (WHY):
Youth who are exposed to gambling before the legal are often 2x as 
likely to experience gambling harm



Responsible Gift Giving: Rack Cards



Responsible Gift Giving: Rack Cards









Responsible Gift Giving: Co-branded Radio Script

 :15s Responsible Gifting:
  This holiday season, Gift Responsibly.
  Gambling products like scratch-offs and Sportsbook Gift Cards
  are not for kids..
  If your gambling is taking away from the holiday cheer…
  Are you really winning?
  [insert agency] is here to help.
  Call [Insert Provider Phone Number]



Problem Gambling Awareness Month 
and Art Competition
Strategic Development

Convince (WHO): 
Sports Bettors who bet on the NCAA Tournament

That (WHAT): 
Problem Gambling Awareness Month takes place during March 

Because (WHY):
The fast-paced NCAA Basketball tournament makes March the one of the most 
risky times of the year to bet on sports 



https://docs.google.com/file/d/1W1JaNqO3sKIZjnGkDfNeMZuxVxkWClK8/preview
https://docs.google.com/file/d/1oEjo0QdL5qtkzEUSwO1sqLXDVwYHTI2v/preview


PGAM: Radio Script

 :15 PGAM Script:
  If your gambling is calling all the shots 
  It may be time for a timeout
  Set limits, know your risk, and know when to ask for help
  If you or someone you know can’t stop betting nonstop, we can help. 
  Call 1.800.GAMBLER or visit AreYouReallyWinning.com.





Problem Gambling Awareness Month, or #PGAM, is a national 
campaign held each March to raise public awareness about 
problem gambling prevention, treatment, and recovery services.



Problem Gambling 
Awareness Month

In order to highlight our shared 
responsibility in preventing 
gambling-related harm, the
Are You Really Winning? campaign 
developed The Art Competition.
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Targeted Campaigns:
Don’t Bet Your Future



When:
Year Round; Started with PGAM-Education of Youth regarding Sports 
Betting

How: 
Social Media, Activations, Radio Ads, Provider Partners at local events

Because (WHY):
Potential legal, school, social, financial and life consequences

Don’t Bet Your Future: Strategic Development



Don’t Bet Your Future: Understanding The Landscape

The Challenge: Across the media landscape, from advertisements to sports 
commentators, the NCAA Tournament is often portrayed as an exciting event 
that everyone can participate in through betting.

Background Research: 
Gamblers who sportsbet are 2x more likely to experience gambling related harm

Calls to Action:
Bet responsibly: Don’t bet or gamble before legal age
Don’t give access to gambling before legal age



Don’t Bet Your Future: Understanding The Landscape

The Challenge: 
Educate Youth under legal age
Adults who allow access to minors 

Calls to Action:
Why not allow under age to gamble
What are the potential consequences 



Don’t Bet Your Future: Developing the Who/What/Why

Convince (WHO): 
Youth, parents, teachers, and school counselors

That (WHAT): 
Problem gambling education is one of the best ways to reduce 
gambling harm 

Because (WHY):
Youth and young adults ages 14-21 who gamble under the legal age 
limit of 21 are more susceptible to experiencing gambling-related harm



Don’t Bet Your Future: Understanding The Landscape

The Challenge: Many Parents and youth view gambling as harmless entertainment compared to alcohol or drug abuse, often 
failing to recognize it as a serious addiction.

Background Research: 
● Approximately 80-90% of individuals with a gambling problem or addiction never seek treatment, making it one of 

the most undertreated mental health concerns.
● Youth who gamble before age 21 are 2x as likely to experience a gambling problem (NCPGambling.org)

● Globally, 17.9% of youth under 18 have gambled in the past 12 months. 
● Among youth under 18, online gambling is the second most prevalent form of gambling activity 

Misconceptions/Testimonials:
● “ I bet on Sports to Make Money” – Anon Illinois youth age 18-25
● “ I bet to have fun” –  Anon Illinois youth age 18-25
● “ I know my parents bet, but they don’t pressure me” –  Anon Illinois youth age 18-25
● “I’ve just never been asked to sports bet” –  Anon Illinois youth age 18-25

http://ncpg.org


Don’t Bet Your Future: Finding The Key Insights

Many Youth and Parents don’t realize that:

● Gambling can stimulate the brain's reward system much like alcohol or drugs

● Gambling of any kind an put a kid’s future at risk 

● Playing it Safe and following the 21+ legal age limit can help protect youth 
from gambling harm

● Educating youth on the risks of gambling can help them to make an informed 
choice

● Educating youth on what gambling underage could cost them can help them 
make an informed choice







Don’t Bet Your Future: Radio Script

:30 Youth Gambling Prevention Script:

Are you putting your future on the line with sports betting?

The rush of gambling can pose a risk for anyone, but youth under 21 face 

double the risk of gambling-related harm. Don’t Bet Your Future, Follow the 

21+ legal age limit for betting. To learn more about Youth Gambling 

Prevention, visit AreYouReallyWinning.com.

http://areyoureallywinning.com/


Don’t Bet Your Future x NIL: Developing the Who/What/Why

Convince (WHO): 
Youth, parents, teachers, and athletes, coaches

That (WHAT): 
To encourage youth to Play It Safe and follow the legal age limit for 
sport betting (21+).

Because (WHY):
Youth are surrounded by ads and media that uses athletes to promote 
gambling. This is the first campaign in the country to flip the script and 
use athletes to promote gambling prevention.









DBYF: Youth Resource Video – Coming soon!

● Youth Resource Video: COMING SOON!



Your Turn:         Group Exercise 

Developing a Youth Campaign 
That Works
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Where We Are:



SFY 25 (July 2024 - June 2025): 3,554 total scans
SFY 26 (July 2025 - June 2026): 15,517 total scans

● 355% increase in scans













Where We Are

● Connecting the dots between awareness, education and treatment
● Conducting research to understand current situation and trends
● Reaching younger people to educate them and parents/adults on the risk 

of gambling 
● Working closely with gambling treatment/outreach providers, VGTs, 

casinos, etc.



Here’s Where We Are



Here’s Where We Are Going

Education in Middle and High Schools
● Not A Chance Program 

Help Available in format used by youth:
● Social Media
● Chat
● Text

Information Sharing that is Research based 
● Are you Really Winning - Youth Specific 

Youth Gambling Prevention - Illinois Helpline 

https://e.helplineil.org/youth-gambling-prevention/


Goal 

● Reach all Residents of Illinois
● Raise Awareness of Education, Prevention, Intervention, Treatment options
● Unified Call to Action: Take the Screener, Call 1-800-Gambler, Text 

“GAMB” to 833234, visit AreYouReallyWinning.com.
● Easy, Accessible, Recognizable

http://areyoureallywinning.com


BluePrint
Step One: One unified message and campaign 

Step Two: Call a5 as a marketing expert 

Step Three: Approach State governing body or State Council for Statewide 
Campaign

Step four: Secure a budget NOFO, Grant, State Council

Step Five: Data gathering, focus groups, finding the need and goal for your 
state

Step six: Develop Creative Concepts and calls to action

Step Seven: Governing Body to make suggestions, decision on final brand

Step Eight: Marketing plan

Step Nine: Get all your partners together, teach, and have one joined call to 
action

Step Ten: Begin, pivit, adjust, keep expending  





Anita Pindiur
anitap@waybackinn.org 

John Harris
jharris@a5inc.com 

Thank You!

If you have any questions, please reach out to:

mailto:anitap@waybackinn.org
mailto:jharris@a5inc.com


DIGITAL ADS



DBYF: Youth Resource Video – Coming soon!

● Youth Resource Video: COMING SOON!



DBYF: Youth Resource Video – Coming soon!

● Youth Resource Video: COMING SOON!



DBYF: Youth Resource Video – Coming soon!

● Youth Resource Video: COMING SOON!
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How to Get Involved



How to Get Involved

Everyone has a role to play in aiding those who might struggle with 
problem gambling. Here’s how you can help:

- Know the signs & symptoms

- Visit AreYouReallyWinning.com for printable facts and resources

- Follow Are You Really Winning? on Facebook & Instagram

- Like, comment, and share the content with your friends and family

- Utilize the screener on the Are You Really Winning website

- https://e.helplineil.org/screener/ 
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https://e.helplineil.org/screener/


Challenges/Headlines Now



The Screener:



Printable Materials on AreYouReallyWinning.com



Where Your Help is Needed

- Print out the one-pager from the IL Gambling Assessment and leave it 
at:

- Places of worship

- Schools & events

- Mental health facilities

- Community fairs or health fairs

- Email elected officials to educate them about problem gambling and 
the people at risk

- Share information on social media with your friends and family
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How to Discuss Problem Gambling:

- Educate people to prevent problem gambling. For example:
- “Hey, I read this new study check it out” 
- “Did you see/hear the commercial? Call 1.800.GAMBLER”
- “Do you want me to help you find resources?”

- Remain hopeful and positive. For example:
- “Help is available. You’re not alone” 
- “We will get through this”



Goal

One Unified message 

Used by all; hotline, outreach, treatment providers, and the Illinois Council on 
Problem Gambling, and gambling industry (Casino’s, VGT’s, Lottery)

unified call to action; Take screener

call 1-800-Gambler visit website












