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THE DATA:

NCAA Data - March Madness 2024

NCAA Data

1 in 3 high-profile athletes receives
abusive messages from sports bettors

Up to 25% of abusive
messaging Is betting related

90% of harassment is generated online

4,000 posts/comments were flagged as
abusive or threatening

More than 500 abusive betting-related
messages were directed at student athletes,
including death threats

Women's basketball student athletes
recelved 3x more threats than men’'s
basketball student athletes

*Source: 2024 NCAA Study


https://www.ncaa.org/news/2024/5/17/media-center-sports-betting-culture-negatively-impacts-mental-health-ncaa-works-to-support-student-athletes.aspx

AFTER PROP BETS,
THE ISSUE PERSISTS:

After banning prop bets in early 2024, athlete
harassment persisted. Led by the Ohio Casino Control
Commission (OCCC) and its partners at Ohio for

Responsible Gambling, Origo was engaged to
develop an anti-student-athlete harassment
campaign for Ohio.
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RESEARCH TO INFORM CAMPAIGN DEVELOPMENT:

Origo engaged Ohio sports bettors and university professionals to inform our campaign.

SPORTS BETTORS:
- 89% reported betting on college sports

- 88% reported getting mad after losing a bet on a
college sport

+ 58% reported engaging with or commenting about a
college athletic program in a negative way on social
media after the team lost a game.

* 50% reported engaging (tagged, @'d, etc) a
college athlete on social media in a negative way
after the team lost a game.

UNIVERSITY PROFESSIONALS:

» There is a concern from student athletes that if they

report harassment there might be some form of
retaliation (ex. they get benched).

- Having a way for students to report harassment

outside of their university or college would allow
the student to feel more comfortable and alleviate
the fear of retaliation.



FINAL CAMPAIGN STRATEGY:

I'm A Student. I'm A Friend. I'm A Human.

More Than A Bet

Concept Description: No matter how your bet Is
going, it's never okay to blame and harass student
athletes. They're playing for their dream, not to make
you money. They deserve our respect because they
are MORE THAN A BET.

Focuses on humanizing student athletes.

DON'T BLAME COLLEGE ATHLETES + Addresses the pressures and mental health strains

I’m out there to play the game,

not fof Your gambling gain. that athletes are under (even prior to receiving a
MORETHANABET.COM harassing message).

e s ~~1 Ohio for
GAMBLING PROBLEM? 1-800-583-3366 i &";’M'




EXPLAINER VIDEO:

Explainer Video

To Introduce our campaign, we
created a new explainer video to
engage audiences by sharing the Source: NCAA
orevalence of the iIssue and the
impact on college athletes.

https://vimeo.com/1017654284



CAMPAIGN PSAs:

To promote the campaign message, we created seasonal, shorter versions of the explainer video.
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Fall Sports :30 PSA Winter Sports :30 PSA Spring Sports :30 PSA
https://vimeo.com/1005857163/de029d7f68 https://vimeo.com/1055272874/b6f8bd6fc2 https://vimeo.com/1065863781

TACTICS: These PSAs were launched on both cable and streaming TV buys, as well as digital media tactics,
such as pre-roll, OTT, and social media advertising, including Facebook, Instagram, and X.


https://vimeo.com/1055272874/b6f8bd6fc2
https://vimeo.com/1055272874/b6f8bd6fc2
https://vimeo.com/1055272874/b6f8bd6fc2
https://vimeo.com/1005857163/de029d7f68
https://vimeo.com/1005857163/de029d7f68
https://vimeo.com/1065863781
https://vimeo.com/1065863781
https://vimeo.com/1065863781

SOCIAL MEDIA PRESENCE:

New social media presence on Facebook, Instagram, and X featuring messaging, resources, and news about the campaign.
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(More Than A Bet) (@morethanabet) (@morethanabet)

Follow More Than A Bet on social media as well as Pause Before You Play for the latest information and easy to share content.
ﬂ Pause Before You Play pbyp_oh f@ Pausebeforeyouplay_oh


https://www.instagram.com/morethanabet/
https://x.com/morethanabet
https://www.facebook.com/people/More-Than-A-Bet/61563937535616/
https://x.com/PBYP_OH
https://www.facebook.com/PauseBeforeYouPlay
https://www.instagram.com/pausebeforeyouplay_oh/

CAMPAIGN ASSETS - SOCIAL ADS:

ki Ohio Casino Control Commission
~—
Ohio for ul

College athletes face tremendous pressure to preform well on field
and in the classroom. They don't deserve to deal with harassment from
sports bettors. We launched the More Than A Bet campaign to raise
awareness about the dangers of harassment related to #sportsbetting.

ki Ohio Casino Control Commission
~—
Ohio for K

No matter how your bet is going, it's never okay to harass student
athletes trying to play the game they love. Learn how you can be a part
of ending student athlete harassment.

ki Ohio Casino Control Commission
~—
Ohio for =

The next time you make a high-stakes bet, remember that student
athletes are real people too. Get access to resources on how to
participate responsibly in #collegesportsbetting and ways you can

help prevent student athlete harassment.

I'M A STUDENT.I'M A

ANGRY OVER
FRIEND. I'M A HUMAN.

LOSING A BET?
TAKE A BREATHER
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High-predile athletes ave
hawvassed by sports bettors
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HTTPS//WWW.MORETHANABET.ORG

HTTPS//WWW.MORETHANABET.ORG HTTPS//WWW.MORETHANABET.ORG

Help end student athlete harassment Learn More Help end student athlete harassment Learn More Help end student athlete harassment Learn More
Learn ways to get involved. Learn More Explore resources.
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The More Than A Bet campaign offers toolkits that coaches, campus
life leaders, and sports bettors can use to protect athletes from the
harmful effects of #collegesportsbetting harassment. Discover ways
to get involved.

STUDENT ATHLETES ARE
HARASSED OVER BETS
MORE THAN EVER

MORE THaN A BeT

HTTPS//WWW.MORETHANABET.ORG
Help end student athlete harassment Learn More
Learn how you can help.

OO s 26 Comment

\ ™ Like ] Comment [ N Sharn

Student athletes leave it all on the field and the court. But after a hard
game, they have to keep up with even harder responsibilities. So don't
take your lost bet out on them. Learn more at MoreThanABet.org.

7] Like _ | Comment Share




CAMPAIGN ASSETS - DIGITAL ADS:

When a sports bet goes wrong,
Aon'’t blame college athletes

TO LEARN HOW YOU CAN STOP SPORTS
BETTING HARASSMENT,
VISIT MORETHANABET.ORG

GAMBLING PROBLEM? 1-800-589-9966 545 Reponai
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I'M A STUDENT.
I'M A FRIEND.
I'M A HUMAN.

MOREAN A RBel

STOP HARASSING
STUDENT ATHLETES
OVER A BET

Leavn move at

MoveThamABet.ovg

STOP HARASSING STUDENT

MORE ) g ATHLETES OVER A BET
TTMN A Bel

l—\/l Ohio for
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ooy -8 HARASSING

HARASSING P72l ATHLETES

STUDENT [ e OVER A BET
ATHLETES ¢

HARASSING
STUDENT OVE A BET

ATHLETES
OVER A BET

1 Ohio for STOP HARASSING STUDENT
Ch Besmonsivle ATHLETES OVER A BET



WEBSITE EXPERIENCE:

Summary of the issue with data
from local and national outlets.

T L PRINTES

Overview of Impacts on athletes

: (coming soon: testimonials from

I'm move coaches, players, and family

tham a | | members).

bet.
— Tips and prevention measures

for sports bettors.

; = Access to the Pause Before
Tt TRNAT el ) You Play quiz to gauge
= A\ ’E = | % gambling harm.

Lin3 | 90%

MoreThanABet.org



https://morethanabet.org/
https://morethanabet.org/

TOOLKITS:

I.I.
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ONLINE TOOLKIT

- Origo has packaged many of the videos and
digital and print assets for download in our
Community Toolkit.

- Additional toolkits for other audiences, including
college athletes and college student sports
bettors are slated for future development.
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Origo & OCCC provided educational presentations to coalitions throughout Ohio about this issue, working to
engage local community partners in the campaign and providing materials to support their outreach efforts.



CAMPAIGN METRICS:

From the outreach strategies, More Than A Bet was proud to successfully
generate awareness amongst Ohioans around our campaign messaging, yielding
the following results:

FY25 (AUG 24 — JUN "25) MEDIA RESULTS*

Digital Media Impressions: 22,046,317 -+ Radio Impressions: 5,046,618
Cable TV Impressions: 13,019,166 - Sports Sponsorship Impressions: 542,483

Streaming TV Impressions: 1,311,385 - Sports Bar Programming Impressions: 7,176,838

TOTAL CAMPAIGN IMPRESSIONS: 50,042,807

FY25 (AUG 24 — JUN "25) WEBSITE RESULTS

Total Website Visits: 186,798
Total New Users: 172,439
Total Completed Quizzes: 75

#H TN L e R R e e *NOTE: Digital tactics included Social Media, OTT/Connected TV, and Display ads.
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NEXT STEPS FOR MORE THAN A BET:
MEDIA

» Paid media and partnerships will continue to be active throughout
2025 that promote positive behavior and work to prevent harassment.

STUDENT ATHLETE SUPPORT
» The Ohio Athlete Wellness App.

RESEARCH
+ Engaging Student Athletes and College Student Sports Bettors.

CONTENT DEVELOPMENT

+ New toolkits to engage diverse audiences and at-risk populations.

» Partner with Ohio's youth gambling prevention campaign, Change the
Game Ohio, to engage emerging adults (ages 16-24) both on college

campuses and off.



CAMPAIGN OVERVIEW

e Research shows that younger participation in gambling behavior
IS assoclated with greater participation in gambling behavior as
an adult.

e Foryears, youth and emerging adults have been exposed to and
engaging in gambling activities.
- Lottery tickets, cards, social casinos, loot boxes, etc.
e With the legalization of sports betting in 2023, Ohio saw a tidal
wave of advertising from sports books, exposing this population
to new forms of betting.

e To address this issue, the youth gambling prevention campaign,
Change the Game Ohio, takes a positive approach towards
empowering Ohioans to educate themselves on the dangers of
video games and underage gambling.




GAMBLING PREVALENCE AMONG EMERGING ADULTS IN OHIO

Gambling Activities Among Males — 11th & 12th Grade’

Percentage

30
25
20
15
10

5

0

Cards Lotto Scratch | Fantasy | Daily Fantasy Downloaded Had 21 year old
Offs Sports Sports sports betting app place bet
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*Source: 2024 Wood County ADAMHS Youth Survey



https://www.wcesc.org/media/Prevention/2024.Reduced%20ADAMHS%20Youth%20Survey%20FINAL.pdf

CAMPAIGN ONLINE EXPERIENCE

As a main call-to-action for the campaign, we created a new website to act as an online hub for information
and toolkits that parents, educators, and other influencers could use to engage in our mission.

ONLINE TOOLS:

In this new online experience, we offered
stakeholders the following tools and resources:

38% ! Yo | . Information & Statistics On The Issue.

i ',';-r-. o

of Ohio’s Teenagers
Have Spent Money on

- i f . Warning Signs & Consequences Of Youth Gambling.

. Toolkits For Parents & Educators To Learn Risks,
Warning Signs, and Helpful Resources.

. Toolkits To Use When Educating Youth Around The
Consequences Of Gambling.

. Examples Of What Youth Gambling Looks Like.

. Terminology Around Online Gambling (Skins, Coins,

CAMPAIGN WEBSITE: Loot Boxes, Etc.)
ChangeTheGameOhio Org . Toolkits To Promote Our Message In Different

Counties & Regions.



https://changethegameohio.org/
https://changethegameohio.org/

ONLINE PSAs & TV SPOTS

Video PSAs were created to utilize in social media, pre-roll, TV, and other media placements.

iy ® A

VIEW PSA HERE: VIEW TV SPOT HERE:
https://vimeo.com/845317459 https://vimeo.com/946185077



https://vimeo.com/845317459
https://vimeo.com/946185077

NEW RESOURCES AVAILABLE

There are new resources available to community partners such as activities handouts, quiz cards, wallet cards,
and a branded PowerPoint Presentation to be utilized in the outreach efforts of Ohio’s professionals.
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CAMPAIGN METRICS

From the outreach strategies, Change the Game Ohio was proud to successfully
generate awareness amongst Ohioans around our campaignh messaging, yielding
the following results:

7

FY25 (JUL '24 — JUN "25) MEDIA RESULTS*

o Digital Media Impressions: 12,810,715 e Radio Impressions: 3,400,457
o Cable TV Impressions: 3,400,457 e Print Ads Impressions: 542,483
o Streaming TV Impressions: 978,777 e OHSAA Partnership Impressions: 2,249,433

TOTAL CAMPAIGN IMPRESSIONS: 25,029,665

FY25 (JUL '24 — JUN "25) WEBSITE RESULTS

o Total Website Visits: 42,990
e Total New Users: 40,064
o Total Completed Quizzes: 232

*NOTE: Digital tactics included Social Media, Pinterest, YouTube, Podcasts, Targeted Email, & Influencers. OHSAA
Partnership included Targeted Email, Championship Billboards, Social Media Posts, & In-School Poster Distribution.



Questions?

For further questions, contact;

HAN A Director of Account Strategy, Nick Fraunfelter

hickf@origobranding.com

MoreThanABet.org Accounts Director, Caitlin Phillips
caitlin@origobranding.com
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COLLEGE CAMPUS GAMBLING
PREVENTION INITIATIVE

CONNECTICUT COUNCIL on

PROBLEM
GAMBLING

CONNECTICUT

Mental Health & Addiction Services



PROGRAM GOALS

Promote activities on campus to educate students

Improve campus policies around gambling

Hold events such as screening days and resource tables

Implement trainings

Create campaigns

Utilize the 7 prevention strategies for community change to address problem gambling




SEVEN PREVENTION STRATEGIES FOR
COMMUNITY CHANGE

Enhance
access/barriers

Provide information Enhance skills Provide support

Change
consequences Change physical Modify and change
through incentives design policies
and/or disincentives




un B0 Lol
(W) T () B

frists Tt Line frzz U CE50 Mo Lasngy
T 0T 9 MM m (H60) 1322181

PROVIDE INFORMATION




ENHANCE
SKILLS

* Training for faculty and staff
including counseling, campus
police, health services, and
student affairs

* Trainings for RA staff




PROVIDE SUPPORT

Training provided for
psychology and social
work classes

Addiction specific classes

Business School
Gambling Education
Panel

Gambling integration
into Public Health
curriculum
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OF
GAMBLING

ENHANCE ACCESS/BARRIERS




Focus group to assess
campus rules and

CONSEQUENCES consequences for
gambling on campus

CHANGE




CHANGE PHYSICAL DESIGN

"Gambling, including but not limited to, promoting,
wagering, receiving monies for wagering or gambling for
money or property is prohibited on CSCU premises."

Incorporated signage from
existing policy and displayed
around campus




MODIFY AND CHANGE
POLICIES

Adapting language from
alcohol policies on campus
to include verbiage on
gambling.




DATA COLLECTION AND REACH




Screening for problem

gambling or gambling Data collection through

risks, 6.9% surveys, 5.2%

._-’—.——-__—____—____’_(_
Gambling integration |
into other existing
groups or new
collaborations , 12.1%
Providing
information as
an educational \

session/ class,
17.2%

Data collection through
focus groups, 3.5%

Strategies or Activities
Implemented




What was the target audience for this meeting/event/activity? (select all that
apply)

Students on campus 70.7%

Staff, students and other partners mnvolved in planning _ 2450
gambling awareness activities ’
Campus leaders /Administrators _ 31.0%

Residence Life Staff _ 22.4%
Campus mental health and other staff that prowvide student
20.7%
SHPPDIIS _ 2{]
Other (please speafy) 15.5%

Parents/Guardians I 3.5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



B
T
1o
Ao
H 1
o
Ao
10"%%

(L

At what type of event did vou access this survey?

T340

13.1%
- 2.8% 24% - 3.0% 2.4%
— [ e —
College or  Communuty  High School Recovery Veteran's or  Another type 1 am not sure
University Event (1. Event Awareness Milstary of event not
Event Farmer's ! Advocacy Personnel Listed
Market, Support
Sports, [ Advocacy
PRIDE..)

This year, as reflected in the figure above, the majority of participants accessed the survey via a college or

umiversity event. Some of this may be driven by speaific outreach from the CCPG campus imbative.



Problem Gambling Severity Index Data:

P(GSI Scores
B

El_.'r- - e

T0%0
(%
(1%
(1%

3%

200%%s 14.6%
8.4% 9.5%
10245
- - | |
() 1 or 2 37 8 or more

Score of 0: Non-problem gambling.

Score of 1 or 2: Low level of problems with few or no identified negative consequences.
Score of 3 to 7: Moderate level of problems leading to some negative consequences. Score of

8 or more: Problem gambling with negative consequences and a possible loss of control.



DRUG FREE CT- RESPONSIBLE
GAMBLING EFFORTS

Bfus\??uﬁmfv About Stats Toolkit Resources ‘= Screening

People can experience issues with

gambling just like they can with substance
use. Learn more about warning signs,
action steps, and how to get someone help.

TAKE THE SCREENING

HTTPS://WWW.DRUGFREECT.ORG/RESPONSIBLE-PLAY/






@ Mallory Schultz -
mallorys@ccpg.org

THANK YOU

@ Kaitlin Brown —
M kaitlinf@ccpg.or



mailto:mallorys@ccpg.org
mailto:kaitlinf@ccpg.org

DON'T LET THE GAME PLAY YOU
COLLEGE ATHLETES AS KEY PLAYERS IN SPORTS BETTING RISK PREVENTION

National Conference on Gambling Addiction and Responsible Gambling 2025
July 17th, 2025

Presented By:
Anna Bledsaé/OA Oregon - Prevention Services
Edy EssienCollegiate Athlete and Program Participant

With Special Thanks To:
Nydir HodgesCollegiate Athlete and Program Participant
Vladislav KiriloyCollegiate Athlete and Program Participant
National Council on Problem Gambling Agility Grant Program

OREGON



GAMBLING PROBLEMS DON’T

DON'T LET THE GAME PLAY YOU CAMPAIGN OVERVIEW )

E
MIT / OPGRorg,

HELP IS FREE
DON'T LET THE GAME, PLAY.-YOU

e GoalRaise awareness about the risks associated with sports bettingby -
partnering with college athletes tedmvelop resources for their peers FAST MONEY?

e Target AudienceCollegiate and high school athletes onstenucsonc o

e Key Strategies: :

i et o  Trust athletes as experts of their own experience, using ongoing

EXPERIENCING GAMBLING

‘GAMBLING PROBLEMS DON’T
WHEN THE GAME ENDS.
Athletes are at increased risk of experiencing
gambling-related problems.

DON'T LET THE GAME PLAY YOU

PROBLEMS? 1 feedback to shape authentic, peer-driven messages ogh'T LET THE GamE PLav Hou
o  Engage college athletes as peer educators and content creators
o  Leverage peer credibility to promote safer decision-making SHOOT FOR SAFER BETS.
. . . ONCE’YOU’VE REACHED YOUR TIME LIMIT,
o  Pilot and disseminate resources WALK AWAY.

e Resources Developed:
o  Three styles of customizable Canva templates for digital and print use e
o 1 minute PSAvideo featuring athletes BON-TLET THE GAME PLAY YOU
o Audio ads for streaming platforms and radio

SPORTS BETTING IS
ENTERTAINMENT,
NOT INCOME.

BET WITH A DOLLAR AMOUNT THAT
YOU CAN AFFORD TO LOSE:

SAFER GAMBLING STARTS WITH/A PLAN.
BET WITH A DOLLAR AMOUNT THAT

DON'T LET THE ME PLAY vOU YOU CAN AFFORD TO LOSE.

OREGON PROBLEM
SoURCE
— - JoroRers
' DO ¢ KNOW MEONE WHO MAY BE ELP ISHEES
ARE YOUR RELATIONSHPs Arrecten (Lo Sl RAE SUEOE ET I 0 S Lo SoEs 18 24 ARE ’
BY YOUR GAMBLING BEHAVIORS? ° INCREASED RISK OF DEVELOH DON'T LET THE ME PLQ"‘ “‘DU

—
WANNA BET?
TREAT GAMBLING AS A FORM

RISK OF DEVELOPING

e (7)SHARE YOUR (DAVODBLAMES  (3)LISTEN & OFFER GAMBLING PROBLEMS.
GAMBLING PROBLEMS. OF ENTERTAINMENT ONLY. TALK WITH SOMEONE ABOUT IT.  ()SHARE¥OUR (3)AvOD0 BLAME @usrens.
" CCONCERNS. LANGUAGE. TELL THEM THAT

YOU CARE

DON’T GAMBLE WITH
?
W ANNSBEL? : . A YOUR INTEGRITY.
SET LIMITS FOR SAFER GAMBLING. %‘ﬁgﬂ;g‘;&'ﬁ“ OREGON PROBLEM 5 N & OREGON PROBLEM / OREGON PROBLEM E NCAA PROHIBITS STUDENT ATHLETES AND ATHLETIC
1-877-MY-LIMIT CAMBLING HILE: . MBI R LE GAMBLING HELE] & G SBEY ' EMPLOYEES FROM SPORTS BETTING AND SHARING
B E 1-877-MY-LIMIT 1-877-MY-LIMIT 1-877-MY-LIMIT X -877-MY-]
o vorn | cone | forRin Lo OBGRIOIE OPGR.org OPGRorg OPCRorg ANYTHING ABOUT A TEAM OR PLAYER FOR BETTING
ALCONOL Help is FREE Help is FREE Help is FREE Help is FREE EURBOSES,

iy

, NS &) ]
ON'T LeT THe Game PLay you DON'T LeT THe Game PLay you DON'T LeT THe Game PLay you DON'T LeT THe Game PLay you DON'T LeT THe Game PLay Y(
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SPORTS
REPRESENTED

Participants from 18 sports
were represented, with the
highest participation from
basketball, foothall, and
volleyball players.

Baseball [ 1.4%
Basketball 33.3%

Beach Vo... [0.2%

Cheerleading 1.4%

Cross-Co... 8.8%
Dance | 1.0%
Football 15.0%
Golf 0.8%

Gymnastics | 0.2%
Ice Hockey | 0.2%
Lacrosse | 0.6%
Soccer 6.2%
Softball 3.6%
Swimming 1.0%
Tennis 7.4%
Track an... 7.8%
Volleyball 9.0%
Wrestling 2.0%

DEMOGRAPHICS

PARTICIPANT SNAPSHOT
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REPRESENTATION BY STATE
454 QUALIFYING PARTICIPANTS

Of athlete
participants, GENDER |DENT|TY

52.5% played on

men's sports 41.0%
teams, 44% on 47.0%

women's sports 3.9%
team, and 3.5% 0.4%
unknown.
1.7%
Cisgender Man Cisgender Woman

Nonbinary Transgender Woman

Unknown/Prefer to Self-Describe

RACE AND ETHNICITY

o [ 21.7%

3% Hispanic/Latine/Spanish Origin
3%
3% 46%
5%
31%
White
Black/African American

Asian/Asian American

Native Hawaiian or Other Pacific Islander
American Indian or Alaska Native
Multiracial

Unknown

ROLES

dlls

& -

~ 438 athletes participated (347

1o

16 other individuals participated,
representing coaches, athletic staff, @
and preventionists

higher education, 91 high school)

g, Participants from 99 educational
“" institutions participated V//vmumee;rs
—

aaaaaa

of America:
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KEY STRATEGIES FOR ENGAGING STUDENT ATHLETES AS PREVENTION AMBASSADORS

CO-DESIGN
CAMPAIGN

Ensure messages
are relevant,
authentic, and
culturally

aligned with

their

experiences by
co - designing
campaign
messaging.

INCORPORATE

FEEDBACK

Create regular
opportunities to
provide input
and shape
programming to
maintain
relevance and
buy - in.

FLEXIBLE

PARTICIPATION

Offer multiple
levels and
formats of
involvement to
accommodate
varying
schedules,
interests, and
comfort levels
and expand
reach.

USE PEER

RECRUITMENT

Empower peers to
invite and

engage others,
leveraging trust
and shared
identity to

boost
participation.

OFFER
TANGIBLE
BENEFITS

Provide clear
incentives to
notivate and
sustain
engagenent .

W/ Volunteers
W \Shnsss, | PREVENTION
Services
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DONT LET THE GAME PLAY
You

PARTICIPANT RECRUITMENT METHODS

Initial outreach via email blasts
from university athletic
departments

Recruitment was relationship-
driven and the approach varied by
participant

Participation encouraged through
activity-based incentives

Spotlight: Approaches for gaining
buy in from peers and coaches

L= Social media ~,
Sharing in
athk.EtIC Sharing with
committees, coaches and
clubs, common athletic staff
spaces
/ .
/ \
\
Displaying Pigta!
o PEER TO PEER Communications:
common areas joxt messages
RECRUITMENT WhatsApp, emails,
etc.
\
\ ,l

In person Identifying and

outreach at partnering with

sports events o influential peers

R Integration into ),
1 peer to peer =
conversations Y e S

Y+ Services
oooooo SEIVICE



RESOURGE SHARING

) Y SRS | PREVENTION
e All resources are available to you
e (anva templates customizable to allow addition of logo and local resource

e Video shares national resource (NCPG) for broad utilization and relevance

Templates: Colorful Templates: Green + Black Templates: Red + Black Video Link

SCAN FOR VIDEO


https://www.canva.com/design/DAGAEdyzH0I/dPCuIyIzcGEpGCeIscW9yQ/view?utm_content=DAGAEdyzH0I&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview#1
https://www.canva.com/design/DAGAEXQnKg0/qr0R1qG5XDDU2pxy3x7pog/view?utm_content=DAGAEXQnKg0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGAEUstcag/Zk8ULh7x_K8QJsB19myu5Q/view?utm_content=DAGAEUstcag&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview#1
https://www.youtube.com/watch?v=S-etXcgoZNE

THANK YOU!

Questions? Feedback? Interested in connecting?
Email Anna Bledsoe at anbledsoe(@pps.net

W/ Volunteers
W \nsss, | PREVENTION
Services
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ﬁURSMAR MARYLAND CENTER of
W, AEHOOL.OFMEDICILE EXCELLENCE on PROBLEM GAMBLING

Where Do | Start? Creating College

Collaborations
July 17, 2025

Heather Eshleman, M.P.H.
Prevention Manager
heshleman@som.umaryland.edu

Davene Hinton, M.B.A.
Training Manager
dhinton@som.umaryland.edu

Michael Kafes
Communications Manager
mkafes@som.umaryland.edu



mailto:heshleman@som.umaryland.edu
mailto:dhinton@som.umaryland.edu
mailto:mkafes@som.umaryland.edu

ﬁ UNIVERSITY of MARYLAND MARYLAN D CEN TER Of
R AR ELeRER EXCELLENCE on PROBLEM GAMBLING

Training Flyer

\

—
"I UNIVERSITY of MARYLANDY
] SCHOOL OF MEDICINE

Maryland Center of Excellence
on Problem Gambling

FREE Virtual Training and CEUs
February 12, 2025, from 10:00 am to 12:00 pm

Problem Gambling Prevention Resources for Maryland
Colleges and Universities: Focus on Prevention,
Screening, and Problem Gambling Awareness Month
(PGAM)

With the legalization of sports betting in Maryland and increased access through mobile
platforms. college students are at a greater risk of problem gambling. This traiming 1s
specifically designed for Maryland colleges and umiversifies, targeting admimstration,
counseling centers. health centers. and other departments to encourage the implementation of
problem gambling prevention strategies for students on campus. This training will provide
an overview of problem gambling prevention, screening tools. Problem Gambling Awareness
Month (PGAM) prevention strategies, and resources for help.

Registration link: Attendees Link: Problem Gambling Prevention
Resources for Maryland Colleges and Universities: Focus on
Prevention, Screening, and PGAM - The Maryland &uaiis

Excellence on Problem Gambling e
ing_com/trainings/focus-on-

prevention-screening-and-pg
amy

*2 CEUs awarded.

For more information, contact:
Heather Eshleman, M.P.H. or Davene Hinton M.B.A.
667-214-2120

heshleman(@ som.umaryvland.edu
dhinton(@som.umaryland.edu




ﬁ UNIVERSITY of MARYLAND MARYLAN D CEN TER Of
R AR ELeRER EXCELLENCE on PROBLEM GAMBLING

BANK IT... Social Media Posts JSaee

RELATIONSHIP?

Dunt Bet It.

angerous Than You

Take a Self Evaluation | Reclaim
your life today | Let us be your

support
helpmygamblingproblem.org

Ad Get Help Today and Take Control of Your
Gambling. Call or Text Now. Counseling for gambling
problems at no cost to Maryland residents is now

available.
1-800-GAMBLER
Ad preview
FIND OUT MORE =.  MD Problem Gambling £ @MDCEPG - Mar 1

I", It's easy to get caught up in the game, but the stakes can be high.
Instead of taking nisks, secure your future—Bank it, Don't Bet it. If
gambling is affecting your finaru:es relationships, or well-being, help is
available.

=.  MD Problem Gambling £ @MDCEPG - Dec 2

II[ Curious about the hidden nsks of gambling? X «* Visit our website to

: uncover the dangers, undera‘tand the |mpact ar-d flnd resources to help.
1-800-GAMBLER Knowledge is power. -




ﬁ UNIVERSITY of MARYLAND MARYLAN D CEN TER Of
R AR ELeRER EXCELLENCE on PROBLEM GAMBLING

Website

 Social media posts lead to this website:
Help for Young Adults | Help For Problem Gambling | Maryland

www.helpmygamblingproblem.org/help-for-young-adults/

Homepage: o soe LTReR—

(G &  hitps;

Call or Text the Maryland Problem Gambling Helpline: 1-800-GAMBLER

Gambling Is More Dangerous
Than You Think

is widely prevalent among ages 18-25. Most are using mobile apps that

cess funds and rapidly place bets — leading to compounded risk.

What are the risks How do | talk to
someone | know

who has a

What tools are
available to help
with safer

associated with a
gambling problem?

:
- B Qe S - @S EEE ~aDw e


https://helpmygamblingproblem.org/help-for-young-adults/
http://www.helpmygambling/

T‘L\ UNIVERSITY of MARYLAND MARYLAN D CEN TER Of
R AR ELeRER EXCELLENCE on PROBLEM GAMBLING

Request for Applications

II UNIVERSITY o MARY LAND
RCHOOL OF MEDICIME
-

Maryland Center of Excellence on Problem Gambling

Grant Opportunity

July 1, 2024 — December 31, 2025
Maryland Colleges and Universities Underage
and Problem Gambling Prevention Grants
Deadline: November 22, 2024

OVERVIEW:

The Maryland Center of Excellence on Problem Gambling (the Center) is implementing the
Maryland Universities and Colleges Underage and Problem Gambling Prevention Grant Program
for the State of Maryland. Young adults, ages 18-24 are of greater risk of problem gambling in
comparison to other age groups. According to Maryland Helpline data, helpline calls from
voung adults ages 18-24 have tripled. In calendar year 2023_ 74 calls were received from people
in this age range. Calls from those ages 25-34 are also increasing. According to the 2022
Statewide Gambling Prevalence in Maryland. 2.3% of 18-24 vear olds. 4.2% of 25-34 year olds
and 4% of Marylanders overall have a gambling disorder. Of those of any age who gambled on
sports on-line, 20% had a gambling disorder (Tracy. 2022). Due to the increased risk for young
people to engage in risky gambling behaviors that may lead to a gambling disorder. the college-
aged population is a priority to reach with underage and problem gambling prevention strategies.
This Program is funded through the Center from funding from the Maryland Department of
Health, Behavioral Health Administration (MDOH.BHA).

The Center will be offering limited grant opportunities to Maryland colleges and universities in
FY 2025. The goal is to fund 16 colleges/universities. doubling last year’'s number of 8. Each
grant will be between $5.000-$15,000, depending on the reach and the amount of prevention
strategies proposed. Grant funding will be available until all funds are expended. by the latest
November 22. 2024.

GRANT PROGRAM GOALS:

There are three main goals of the Maryland Universities and Colleges Underage and Problem
Gambling Prevention Grants Program. The first goal is to educate college and university
communities at all levels. from administration to students on the risks associated with gambling.
how problem gambling can be prevented. and the resources for problem gambling help in the
State of Maryland. The second goal is for colleges and universities to integrate problem
gambling prevention into their current courses. programs. and policies to create sustainability.
The final goal of university and college grants is to have a wider reach to promote safer
gambling practices, thus protecting public health among Maryland’s communities across the
State, especially in younger populations. With limited funding and resources, working with
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