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THE DATA:

NCAA Data

1 in 3 high-profile athletes receives 
abusive messages from sports bettors

Up to 25% of abusive 
messaging is betting related

90% of harassment is generated online

4,000 posts/comments were flagged as 
abusive or threatening

More than 500 abusive betting-related 
messages were directed at student athletes, 

including death threats

Women’s basketball student athletes 
received 3x more threats than men’s 

basketball student athletes

NCAA Data - March Madness 2024

*Source: 2024 NCAA Study

https://www.ncaa.org/news/2024/5/17/media-center-sports-betting-culture-negatively-impacts-mental-health-ncaa-works-to-support-student-athletes.aspx


AFTER PROP BETS, 
THE ISSUE PERSISTS:

After banning prop bets in early 2024, athlete 
harassment persisted. Led by the Ohio Casino Control 

Commission (OCCC) and its partners at Ohio for 
Responsible Gambling, Origo was engaged to 
develop an anti-student-athlete harassment 

campaign for Ohio.



RESEARCH TO INFORM CAMPAIGN DEVELOPMENT:

SPORTS BETTORS: 

• 89% reported betting on college sports

• 88% reported getting mad after losing a bet on a 
college sport

• 58% reported engaging with or commenting about a 
college athletic program in a negative way on social 
media after the team lost a game.

• 50% reported engaging (tagged, @’d, etc.) a 
college athlete on social media in a negative way 
after the team lost a game.

Origo engaged Ohio sports bettors and university professionals to inform our campaign.

UNIVERSITY PROFESSIONALS:

• There is a concern from student athletes that if they
report harassment there might be some form of
retaliation (ex. they get benched).

• Having a way for students to report harassment
outside of their university or college would allow
the student to feel more comfortable and alleviate
the fear of retaliation.



FINAL CAMPAIGN STRATEGY:

•	 Concept Description: No matter how your bet is 
going, it’s never okay to blame and harass student 
athletes. They’re playing for their dream, not to make 
you money. They deserve our respect because they 
are MORE THAN A BET. 

•	 Focuses on humanizing student athletes.

•	 Addresses the pressures and mental health strains 
that athletes are under (even prior to receiving a 
harassing message).

More Than A Bet



EXPLAINER VIDEO:

https://vimeo.com/1017654284

To introduce our campaign, we 
created a new explainer video to 
engage audiences by sharing the 
prevalence of the issue and the 
impact on college athletes.

Explainer Video



CAMPAIGN PSAs:

Winter Sports :30 PSA

https://vimeo.com/1055272874/b6f8bd6fc2

Fall Sports :30 PSA

https://vimeo.com/1005857163/de029d7f68

Spring Sports :30 PSA

https://vimeo.com/1065863781

To promote the campaign message, we created seasonal, shorter versions of the explainer video.

TACTICS: These PSAs were launched on both cable and streaming TV buys, as well as digital media tactics, 
such as pre-roll, OTT, and social media advertising, including Facebook, Instagram, and X.

https://vimeo.com/1055272874/b6f8bd6fc2
https://vimeo.com/1055272874/b6f8bd6fc2
https://vimeo.com/1055272874/b6f8bd6fc2
https://vimeo.com/1005857163/de029d7f68
https://vimeo.com/1005857163/de029d7f68
https://vimeo.com/1065863781
https://vimeo.com/1065863781
https://vimeo.com/1065863781


SOCIAL MEDIA PRESENCE:

New social media presence on Facebook, Instagram, and X featuring messaging, resources, and news about the campaign.

Follow More Than A Bet on social media as well as Pause Before You Play for the latest information and easy to share content.

(@morethanabet)(@morethanabet)(More Than A Bet)

Pause Before You Play                               pbyp_oh                             Pausebeforeyouplay_oh

https://www.instagram.com/morethanabet/
https://x.com/morethanabet
https://www.facebook.com/people/More-Than-A-Bet/61563937535616/
https://x.com/PBYP_OH
https://www.facebook.com/PauseBeforeYouPlay
https://www.instagram.com/pausebeforeyouplay_oh/


CAMPAIGN ASSETS - SOCIAL ADS:

No matter how your bet is going, it’s never okay to harass student 
athletes trying to play the game they love. Learn how you can be a part 
of ending student athlete harassment.

Ohio Casino Control Commission

1 IN 3
High-profile athletes are 

harassed by sports bettors

Learn More
HTTPS//WWW.MORETHANABET.ORG  
Help end student athlete harassment 
Learn More

The next time you make a high-stakes bet, remember that student 
athletes are real people too. Get access to resources on how to 
participate responsibly in #collegesportsbetting and ways you can 
help prevent student athlete harassment.

Ohio Casino Control Commission

ANGRY OVER 
LOSING A BET? 

TAKE A BREATHER

Learn More
HTTPS//WWW.MORETHANABET.ORG  
Help end student athlete harassment 
Explore resources.  

Ohio Casino Control Commission

College athletes face tremendous pressure to preform well on field 
and in the classroom. They don’t deserve to deal with harassment from 
sports bettors.  We launched the More Than A Bet campaign to raise 
awareness about the dangers of  harassment related to #sportsbetting.

I’M A STUDENT. I’M A 
FRIEND. I’M A HUMAN.  

Learn More
HTTPS//WWW.MORETHANABET.ORG  
Help end student athlete harassment
Learn ways to get involved.

The More Than A Bet campaign offers toolkits that coaches, campus 
life leaders, and sports bettors can use to protect athletes from the 
harmful effects of #collegesportsbetting harassment. Discover ways 
to get involved.

Ohio Casino Control Commission

STUDENT ATHLETES ARE 
HARASSED OVER BETS 
MORE THAN EVER

HTTPS//WWW.MORETHANABET.ORG  
Help end student athlete harassment 
Learn how you can help.  

Learn More

Student athletes leave it all on the field and the court. But after a hard 
game, they have to keep up with even harder responsibilities. So don’t 
take your lost bet out on them. Learn more at MoreThanABet.org. 

Ohio Casino Control Commission



CAMPAIGN ASSETS - DIGITAL ADS:

Stop 
harassing 
Student 
athletes 

over a bet

I’m A Student. I’m A Friend. I’m A Human.

GAMBLING PROBLEM? 1-800-589-9966

When a sports bet goes wrong,
don’t blame college athletes 

TO LEARN HOW YOU CAN STOP SPORTS 
BETTING HARASSMENT,  

VISIT MORETHANABET.ORG

Stop harassing student 
athletes over a bet

Stop 
harassing 
student 
athletes 
over a bet

Stop harassing student 
athletes over a bet

Stop 
harassing 
Student 
athletes 

over a bet

I’M A STUDENT. 
I’M A FRIEND. 
I’M A HUMAN.  

Stop harassing 
student athletes 

over a bet
Learn more at  

MoreThanABet.org



WEBSITE EXPERIENCE:

• Summary of the issue with data 
from local and national outlets.

• Overview of impacts on athletes 
(coming soon: testimonials from 
coaches, players, and family 
members).

• Tips and prevention measures 
for sports bettors.

• Access to the Pause Before 
You Play quiz to gauge 
gambling harm.

MoreThanABet.org

https://morethanabet.org/
https://morethanabet.org/


TOOLKITS:

• �Origo has packaged many of the videos and 
digital and print assets for download in our 
Community Toolkit.

• �Additional toolkits for other audiences, including 
college athletes and college student sports 
bettors are slated for future development.

ONLINE TOOLKIT

Origo & OCCC provided educational presentations to coalitions throughout Ohio about this issue, working to 
engage local community partners in the campaign and providing materials to support their outreach efforts.



CAMPAIGN METRICS:

*NOTE: Digital tactics included Social Media, OTT/Connected TV, and Display ads.

From the outreach strategies, More Than A Bet was proud to successfully 
generate awareness amongst Ohioans around our campaign messaging, yielding 
the following results:

FY25 (AUG ‘24 – JUN ‘25) MEDIA RESULTS*

• Digital Media Impressions: 22,946,317

• Cable TV Impressions: 13,019,166

• Streaming TV Impressions: 1,311,385

TOTAL CAMPAIGN IMPRESSIONS: 50,042,807

• Radio Impressions: 5,046,618

• Sports Sponsorship Impressions: 542,483

• Sports Bar Programming Impressions: 7,176,838

• Total Website Visits: 186,798

• Total New Users: 172,439

• Total Completed Quizzes: 75

FY25 (AUG ‘24 – JUN ‘25) WEBSITE RESULTS



NEXT STEPS FOR MORE THAN A BET:

• �Paid media and partnerships will continue to be active throughout
2025 that promote positive behavior and work to prevent harassment.

• �Engaging Student Athletes and College Student Sports Bettors.

•  New toolkits to engage diverse audiences and at-risk populations. 
• Partner with Ohio’s youth gambling prevention campaign, Change the 

Game Ohio, to engage emerging adults (ages 16-24) both on college 
campuses and off.

• �The Ohio Athlete Wellness App.

MEDIA

RESEARCH

CONTENT DEVELOPMENT

STUDENT ATHLETE SUPPORT



HELP PREVENT YOUTH GAMBLING

CAMPAIGN OVERVIEW
•	 Research shows that younger participation in gambling behavior 

is associated with greater participation in gambling behavior as 
an adult.

•	 For years, youth and emerging adults have been exposed to and 
engaging in gambling activities. 
		  - Lottery tickets, cards, social casinos, loot boxes, etc.

•	 With the legalization of sports betting in 2023, Ohio saw a tidal 
wave of advertising from sports books, exposing this population 
to new forms of betting.

•	 To address this issue, the youth gambling prevention campaign, 
Change the Game Ohio, takes a positive approach towards 
empowering Ohioans to educate themselves on the dangers of 
video games and underage gambling.



Gambling Activities Among Males — 11th & 12th Grade*

GAMBLING PREVALENCE AMONG EMERGING ADULTS IN OHIO

Cards Skill Sports Lotto
Scratch 

Offs
Fantasy 
Sports

Daily Fantasy 
Sports

eSports
Downloaded 

sports betting app
Had 21 year old 

place bet

[ ]   2020 18.1 17.2 16.4 9.3 11 14.1 6.6 5.3

[ ]  2022 25.8 26.6 19.9 19.2 15.7 15.3 8.9 8.2

[ ]  2024 25 25.2 22.1 15.8 15.8 20.4 14.7 9.7 14.8 13.1
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*Source: 2024 Wood County ADAMHS Youth Survey

https://www.wcesc.org/media/Prevention/2024.Reduced%20ADAMHS%20Youth%20Survey%20FINAL.pdf


CAMPAIGN ONLINE EXPERIENCE
As a main call-to-action for the campaign, we created a new website to act as an online hub for information 

and toolkits that parents, educators, and other influencers could use to engage in our mission.

ONLINE TOOLS:

In this new online experience, we offered 
stakeholders the following tools and resources:

• Information & Statistics On The Issue.

• Warning Signs & Consequences Of Youth Gambling.

• Toolkits For Parents & Educators To Learn Risks,
Warning Signs, and Helpful Resources.

• Toolkits To Use When Educating Youth Around The
Consequences Of Gambling.

• Examples Of What Youth Gambling Looks Like.

• Terminology Around Online Gambling (Skins, Coins,
Loot Boxes, Etc.).

• Toolkits To Promote Our Message In Different
Counties & Regions.ChangeTheGameOhio.org

CAMPAIGN WEBSITE:

https://changethegameohio.org/
https://changethegameohio.org/


https://vimeo.com/845317459
VIEW PSA HERE:

https://vimeo.com/946185077
VIEW TV SPOT HERE:

Video PSAs were created to utilize in social media, pre-roll, TV, and other media placements.

ONLINE PSAs & TV SPOTS

https://vimeo.com/845317459
https://vimeo.com/946185077


NEW RESOURCES AVAILABLE
There are new resources available to community partners such as activities handouts, quiz cards, wallet cards, 

and a branded PowerPoint Presentation to be utilized in the outreach efforts of Ohio’s professionals.

Betting Slips
Pay $10 entry fee to play! Every roll you guess correctly, you win $3. 

HELP PREVENT YOUTH GAMBLING

ChangeTheGameOhio.org  |  1-800-589-9966  |  info@pausebeforeyouplay.org

Roll Number Our Guess (1-6) Actual Roll (1-6) $ Won ($0/$3)

1 4

2 2

3 4

4 2

5 3

6 5

7 6

8 2

9 4

10 5

TOTAL:   -$10

WALLET CARD ACTIVITIES HANDOUT BETTING SLIP HANDOUT POWERPOINT PRESENTATIONQUIZ CARD



CAMPAIGN METRICS
From the outreach strategies, Change the Game Ohio was proud to successfully 
generate awareness amongst Ohioans around our campaign messaging, yielding 
the following results:

*NOTE: Digital tactics included Social Media, Pinterest, YouTube, Podcasts, Targeted Email, & Influencers. OHSAA

Partnership included Targeted Email, Championship Billboards, Social Media Posts, & In-School Poster Distribution.

FY25 (JUL ‘24 – JUN ‘25) MEDIA RESULTS*

• Digital Media Impressions: 12,810,715

• Cable TV Impressions: 3,400,457

• Streaming TV Impressions: 978,777

TOTAL CAMPAIGN IMPRESSIONS: 25,029,665

• Radio Impressions: 3,400,457

• Print Ads Impressions: 542,483

• OHSAA Partnership Impressions: 2,249,433

• Total Website Visits: 42,990

• Total New Users: 40,064

• Total Completed Quizzes: 232

FY25 (JUL ‘24 – JUN ‘25) WEBSITE RESULTS



HELP PREVENT YOUTH GAMBLING

Questions?
For further questions, contact: 

Director of Account Strategy, Nick Fraunfelter 
nickf@origobranding.com

Accounts Director, Caitlin Phillips 
caitlin@origobranding.com

FUTURE CAMPAIGN 
UPDATES

MoreThanABet.org

ChangeTheGameOhio.org



COLLEGE CAMPUS GAMBLING 
PREVENTION INITIATIVE



PROGRAM GOALS

Promote activities on campus to educate students

Improve campus policies around gambling

Hold events such as screening days and resource tables

Implement trainings

Create campaigns

Utilize the 7 prevention strategies for community change to address problem gambling



SEVEN PREVENTION STRATEGIES FOR 
COMMUNITY CHANGE

Provide information Enhance skills Provide support Enhance 
access/barriers

Change 
consequences 

through incentives 
and/or disincentives

Change physical 
design

Modify and change 
policies



PROVIDE INFORMATION



ENHANCE 
SKILLS

• Training for faculty and staff 
including counseling, campus 
police, health services, and 
student affairs

• Trainings for RA staff



PROVIDE SUPPORT

Training provided for 
psychology and social 
work classes

Addiction specific classes

Business School 
Gambling Education 
Panel

Gambling integration 
into Public Health 
curriculum



ENHANCE ACCESS/BARRIERS



CHANGE 
CONSEQUENCES

Focus group to assess 
campus rules and 
consequences for 
gambling on campus



CHANGE PHYSICAL DESIGN

"Gambling, including but not limited to, promoting, 
wagering, receiving monies for wagering or gambling for 
money  or property is prohibited on CSCU premises."

Incorporated signage from 
existing policy and displayed 

around campus



MODIFY AND CHANGE 
POLICIES

Adapting language from 
alcohol policies on campus 
to include verbiage on 
gambling.



DATA COLLECTION AND REACH 











DRUG FREE CT- RESPONSIBLE 
GAMBLING EFFORTS

HTTPS://WWW.DRUGFREECT.ORG/RESPONSIBLE-PLAY/



TOOLKIT



THANK YOU

Mallory Schultz - 
mallorys@ccpg.org

Kaitlin Brown – 
kaitlinf@ccpg.org

mailto:mallorys@ccpg.org
mailto:kaitlinf@ccpg.org


DON’t let the game play you
College athletes as key players in sports betting risk prevention

National Conference on Gambling Addiction and Responsible Gambling 2025
July 17th, 2025

Presented By: 
Anna Bledsoe, VOA Oregon - Prevention Services 

Edy Essien, Collegiate Athlete and Program Participant

With Special Thanks To:
Nydir Hodges, Collegiate Athlete and Program Participant

Vladislav Kirilov, Collegiate Athlete and Program Participant
National Council on Problem Gambling Agility Grant Program



Don’t let the game play you Campaign overview

● Goal: Raise awareness about the risks associated with sports betting by 
partnering with college athletes to co-develop resources for their peers

● Target Audience: Collegiate and high school athletes
● Key Strategies:

○ Trust athletes as experts of their own experience, using ongoing 
feedback to shape authentic, peer-driven messages

○ Engage college athletes as peer educators and content creators
○ Leverage peer credibility to promote safer decision-making
○ Pilot and disseminate resources

● Resources Developed:
○ Three styles of customizable Canva templates for digital and print use
○ 1 minute PSA video featuring athletes
○ Audio ads for streaming platforms and radio





Offer 
tangible 
benefits
Provide clear 
i nc e nt i ve s  t o  
mot i va t e  a nd 
s us t a i n 
e nga ge me nt .  

Strate
gic 
budget
ing
De c r e a s e  a vg t i me -
t o- hi r e  by  20%.  
Ac hi e ve  50% 
pa r t i c i pa t i on i n 
l e a de r s hi p  pr ogr a m.  
XX

Use peer 
recruitment
Empower peers to 
invite and 
engage others, 
leveraging trust 
and shared 
identity to 
boost 
participation. 

Strate
gic 
budget
ing
Decrease avg time -
to - hire by 20%. 
Achieve 50% 
participation in 
leadership program. 
XX

Flexible 
participation
Offer multiple 
levels and 
formats of 
involvement to 
accommodate 
varying 
schedules, 
interests, and 
comfort levels 
and expand 
reach.

Strate
gic 
budget
ing
Decrease avg time -
to - hire by 20%. 
Achieve 50% 
participation in 
leadership program. 
XX

Incorporate 
feedback
Create regular 
opportunities to 
provide input 
and shape 
programming to 
maintain 
relevance and 
buy - in.

Strate
gic 
budget
ing
Decrease avg time -
to - hire by 20%. 
Achieve 50% 
participation in 
leadership program. 
XX

Co-design 
campaign
Ensure messages 
are relevant, 
authentic, and 
culturally 
aligned with 
their 
experiences by 
co - designing 
campaign 
messaging.

Key strategies for engaging student athletes as prevention ambassadors



PEER TO PEER 
RECRUITMENT

Social media

Integration into 
peer to peer 

conversations

Displaying 
posters in 

common areas

Digital 
Communications: 
Text messages, 

WhatsApp, emails, 
etc. 

In person 
outreach at 

sports events

Sharing in 
athletic 

committees, 
clubs, common 

spaces

Sharing with 
coaches and 
athletic staff

Identifying and 
partnering with 
influential peers

● Initial outreach via email blasts 
from university athletic 
departments

● Recruitment was relationship-
driven and the approach varied by 
participant

● Participation encouraged through 
activity-based incentives

● Spotlight: Approaches for gaining 
buy in from peers and coaches

Participant recruitment methods



resource sharing

● All resources are available to you 
● Canva templates customizable to allow addition of logo and local resource
● Video shares national resource (NCPG) for broad utilization and relevance

Templates: Colorful Templates: Green + Black Templates: Red + Black Video Link

https://www.canva.com/design/DAGAEdyzH0I/dPCuIyIzcGEpGCeIscW9yQ/view?utm_content=DAGAEdyzH0I&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview#1
https://www.canva.com/design/DAGAEXQnKg0/qr0R1qG5XDDU2pxy3x7pog/view?utm_content=DAGAEXQnKg0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGAEUstcag/Zk8ULh7x_K8QJsB19myu5Q/view?utm_content=DAGAEUstcag&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview#1
https://www.youtube.com/watch?v=S-etXcgoZNE


Thank you!
Questions? Feedback? Interested in connecting? 

Email Anna Bledsoe at anbledsoe@pps.net

mailto:anbledsoe@pps.net


Where Do I Start?  Creating College 
Collaborations

July 17, 2025

Heather Eshleman, M.P.H.
 Prevention Manager

heshleman@som.umaryland.edu

Davene Hinton, M.B.A.
 Training Manager

dhinton@som.umaryland.edu

Michael Kafes
 Communications Manager

mkafes@som.umaryland.edu

mailto:heshleman@som.umaryland.edu
mailto:dhinton@som.umaryland.edu
mailto:mkafes@som.umaryland.edu


Training Flyer



Social Media Posts



Website
• Social media posts lead to this website:
Help for Young Adults | Help For Problem Gambling | Maryland

www.helpmygamblingproblem.org/help-for-young-adults/

Homepage:

https://helpmygamblingproblem.org/help-for-young-adults/
http://www.helpmygambling/


Request for Applications
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