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Massachusetts Research 
Model: 
A commitment to rigorous, 
independent academic 
research

To date, over 80 research reports have been 
released on everything from the epidemiology of 
problem gambling and its health,social, and 
economic impacts across the state to reducing 
harm through safer gambling strategies, practices, 
andpolicies.



Let’s Define a few things..

Responsible Gaming – The delivery or offering of gambling services 
designed to encourage players to maintain their gambling at a healthy level 
and minimize harm to consumers and thecommunity.

Problem Gambling – Behaviors that reflect a range of difficulties in limiting 
money wagered and/or time spent gambling, which lead to adverse 
consequences for the gambler, concerned others, or the community.



Let’s Define a few things..

Player Health – The prioritization of the well-being of individuals who choose 
to gamble. It includes promoting healthy behaviors and minimizing gambling-
related risks. Player health is a shared responsibility between the MGC, their 
licensees, and those who gamble. 

Positive Play –Attitudes and beliefs that do not put the player at risk for 
developing gambling problems. 



Player Health Framework: MGC

• The Framework is intended to help prevent and mitigate 
social impacts and costs by informing gambling regulation 
and an overall orientation to safer gaming practices and 
policies adopted by the MGC and gaming licensees. 

• The Framework is buttressed by the MGC’s research 
agenda. Information obtained from sponsored research 
guides strategies and tactics. 



Player Health Framework Core Principle:
Shared Responsibility

As regulators of legalized gambling, the MGC has a critical yet 
limited role in supporting player health.  Other governmental 
agencies and entities; health, science and academic 
communities; gambling licensees and the broader gambling 
industry; sports leagues; advertisers and the media; and 
gambling consumers must all take part to effectively minimize 
harm caused or exacerbated by gambling.



PHF Core 
Principle:

Precautionary 
Approach

The current knowledge base regarding the 
effectiveness of responsible gambling 
interventions is limited. In this context, it will not 
always be possible to defer regulatory decisions 
until definitive evidence is available to support a 
particular intervention or technology.  

A precautionary approach states that when an 
activity causes some threat or harm to the public 
or environment, general precautionary measures 
should be taken.  Lack of full scientific certainty 
shall not be used as a reason for postponing 
cost-effective measures to prevent harm. 



PHF Core 
Principle: 
Stepped Care 
Approach



(Williams et al., 2021)



Gam eSense Advisors  work a t a  Gam eSense In fo Cen ters  
loca ted a t MA cas inos . GSAs  receive extens ive tra in ing in  

respons ible  gam ing techn iques , problem  gam ing 
behavior and loca l resources  for help .

What is 
GameSense?

We’re a comprehensive 
responsible gaming st rat egy!



• Prom ote a  pos itive approach  to p lay with  pa trons  and peace of m ind with  
the genera l public.

• A voice of reason  offering facts  for a  clea r perspective. 
• Cla rify m yths  and m essages  a round gam bling.  
• Help  p layers  unders tand the ru les  and odds  of the gam es .
• Com m unica ted on  m ultip le p la tform s .

What does GameSense do? 





PPC MGM Springfield EBH

P la in rid g e  P a rk Ca s in o MGM Sp rin g fie ld En core  Boson  Ha rb or



Impact Improved health and well-being of players

Effect Creation of a socially responsible approach to gambling 

Outcomes Promote positive 
play

Reduce gambling-
related harm

RG enabled 
workforce

Outputs

-Increased 
knowledge and 

engagement with 
GS

-RG attitudes and 
behavior

-Increased 
knowledge and 

engagement with 
casino (VSE) and 

community 
(treatment) 
resources

-Increased RG 
knowledge and 

engagement with 
GS

-Referrals

Ga m e Se n se  MA Log ic Mod e l (s im p lifie d )



The Positive Play 
Scale 

(Wood, Wohl, Tabri, & Philander, 2017)

An objective/standardized way to 
measure RG as an outcome

A 14 item scale that measures beliefs 
and behaviours of players as they 
relate to RG

Optimizes RG strategy

Segment scores by player types 

Benchmark RG as an outcome and 
measure change over time



Beliefs

Personal 
Responsibility 

Gambling 
Literacy

The extent to which a player believes 

they should take ownership of their 

gambling behaviour

The extent to which a player has an 

accurate understanding about the 

nature of gambling





Honesty 
& Control

Pre -Com m itm ent

The extent to which players are 

honest with others about their 

gambling behavior and feel in 

control of their behavior

The extent to which a player 

considers how much money and 

time they should spend gambling

Behaviors





Measuring Responsible 
Gambling in 

Massachusetts
Benchmarking with the 

Positive Play Scale 
Wood, R., Wohl, M.J.A., & 

Tabri, N. (2022)

Background: In October 2022, a 
sample of 1,996 Massachusetts 
players completed an online survey 
that included the Positive Play Scale, 
the Problem Gambling Severity Index, 
general demographic questions, as 
well as attitudes towards and 
awareness of various responsible 
gambling initiatives.









Research to Practice: Encourage Pre-commitment

• MA players scored the 
second lowest on pre-
commitment factors.

• Personal responsibility, 
honesty, control of gambling, 

and pre-commitment to a 
money is correlated with 
higher levels of gambling 

satisfaction. 

Encourage control of 
gambling and pre-

commitment by offering 
tools to track and limit 
money and time spent 

gambling

Players at MA casinos have 
access to PlayMyWay



Research to Practice: Increase Gambling 
Literacy

Most players scored 
medium or low on 
gambling literacy

Focus attention on 
educating players about 
the nature of gambling

A social media campaign 
was deployed to address 
erroneous perceptions 

about chances of winning. 



Research to Practice: Player Segmentation

Playing a wider range of 
games was linked to 
lower PPS scores, 

particularly gambling 
literacy

Focus RG Resources on 
high frequency multi-

game players

Provide training to 
GameSense Advisors.  
Encourage discussion 
with players about all 
forms of gambling.



Research to Practice: Player Segmentation

Playing a wider range of 
games was linked to 
lower PPS scores, 

particularly gambling 
literacy

Focus RG Resources on 
high frequency multi-

game players

Provide training to 
GameSense Advisors.  
Encourage discussion 
with players about all 
forms of gambling.



“When I first started with GameSense (10 
years ago), our toolkit was simple; a few 
catchy phrases – “Use your GameSense”, 
“Set a budget”, “Take a break” - and some 
basic games that explained randomness 
in a few straightforward terms.  It was a 
solid foundation, but it barely scratched 
the surface of what we now know about 
gambling behavior and harm -reduction.”

Amy Gabrilla, Director of 
Player Health, MA Council 
on Gaming and Health 



“Supers titious” Gam eSense Quiz 
Cognitive Dis tortions  

Ques tion  3: A s lot p layer ins is ts  on  
s topping the reels  them selves , 
believing tha t it will increase their 
chances  of winn ing. Th is  is  an  
exam ple of:

• Availability Heuris tic
• Near Miss  Fa llacy
• The Sunk Cost Fa llacy
• The Illus ion  of Control Fa llacy 

Subtle  pos itive p lay grounded change: Changed the nam e 
from  jus t "supers titions" to "cogn itive d is tortions , 
supporting  gam bling literacy (lea rn ing term inology and 
wha t they tru ly a re) and in form ed decis ion-m aking.

Player Health 
Materials



Su b t le  ch a n g e  from  "t ip " t o  "fa ct " re in force s  p os it ive  p la y a p p roa ch  by p rom ot in g  in form e d  
ch oice  a n d  g a m b lin g  lit e ra cy. " Fa ct s " s ig n a l a ccu ra t e , n on ju d g m e n t a l in form a t ion .



Sh ift e d  from  u s in g  “g a m b lin g  p rob le m s” t o  “g a m b lin g  h a rm ” t o  p rom ot e  a  m ore  in clu s ive  
a p p roa ch . Alig n in g  wit h  p os it ive  p la y by a ckn owle d g in g  t h a t  h a rm  ca n  exis t  on  a  sp e ct ru m , 
n ot  ju s t  a t  t h e  p oin t  of a  clin ica l “p rob le m ” & e n cou ra g e  e a rly in t e rve n t ion / p re ve n t ion .

GameSense Fact: Gambling problems do harm does not 
discriminate. People can struggle with gambling regardless of 

their backgrounds, abilities or identities.



Financia l wellness  is  not abou t being rich , bu t abou t budgeting, s aving, 
and  feeling in  con trol of your curren t s itua tion  and your financia l 
fu tu re .
 
Gam eSense Fact- Las t yea r, 8%  of MA gam blers  sa id  they bet m ore 
than  they cou ld  a fford  to lose (SEIGMA 20 24). It’s  crucia l to set hea lthy 
boundaries  with  gam bling; ensure your budget covers  essen tia ls  like 
ren t, food, and  b ills , and  lim it gam bling to no m ore than  1%  of your 
m onth ly before-tax incom e.

Answer: C, Managing your money to meet 
current  and fut ure needs



Lower
Risk 
Gambling 
Guidelines



QUESTION: T/F?

I b e lie ve  m y ch a n ce s  of win n in g  wh e n  g a m b lin g  
b e com e  g re a t e r if I h a ve  b e e n  los in g . 

En cou ra g in g  se lf- a s se s sm e n t  a n d  re fle ct ion  of p e rson a l a t t it u d e s  t owa rd s  g a m b lin g  wh ile  
a lso  t e a ch in g  a  com m on  g a m b lin g  m iscon ce p t ion .



En cou ra g in g  p os it ive  p la y t h rou g h  g a m b lin g  lit e ra cy by p rovid in g  re m in d e rs  of g a m b lin g  
od d s  a n d  se t t in g  re a lis t ic  exp e ct a t ion s . 



QUESTION 3

En cou ra g in g  m in d fu ln e s s  a n d  a wa re n e s s  of p e rson a l p la y b e h a viors , a t t it u d e s , a n d  
p e rce p t ion s  t o  p rom ot e  p os it ive  p la y. 



Thank You!

Questions?
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