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Agenda

H o w  G a m b l i n g  I s  P e r c e i v e d  B y  1 8-
3 0  Ye a r O ld s  To d a y

T h e  I m p a c t s  O f  S o c i a l  M e d i a  
O n  Ga m b lin g  Ad d ic t io n

W h y  S h o r t  F o r m  C o n t e n t  I s  
Th e  Fu t u re



● I am sharing the story of my gambling addiction 
a n d  re c o ve ry o n  s o c ia l m e d ia  in  a n  e ffo rt  t o  h e lp  
o t h e rs  a vo id  m a kin g  t h e  s a m e  m is t a ke s

● I re a c h  a n  a ve ra g e  o f 18  m illio n  p e o p le  m o n t h ly 
a c ro s s  a ll p la t fo rm s  

● Gra d ua t e d  fro m  Ge o rg e t o wn  Un ive rs it y in  20 21 
wit h  a n  un d e rg ra d ua t e  d e g re e  in  An t h ro p o lo g y 

● My t a rg e t  a ud ie n c e  is  m a d e  up  o f yo un g  m e n  a n d  
wo m e n  b e t we e n  t h e  a g e s  o f 18 - 30  a n d  h e  s h a re s  
h is  s t o ry wit h  t h e m  o n  a  d a ily b a s is

About Me



My Story Of 
Addiction

20 17 B e f o r e  G a m b l i n g

20 20 T h e  B e g i n n i n g

20 21 T h e  P e a k



My Story of 
Addiction

20 22 M y  R o c k  B o t t o m

20 23+ R e c o v e r y



Last Bet
November 12, 2022

573 Days

H a v i n g  m a d e  a n  e f f o r t  t o  p r a c t i c e  t h e s e  
p rin c ip le s  in  a ll o u r a ffa irs , we  t rie d  t o  c a rry 
t h is  m e s s a g e  t o  o t h e r c o m p u ls ive  g a m b le rs

My
Recovery

D a y s  C l e a n

Step 12



My W o rk



Youtube Video
“Chasing Gambling Losses Ruined Me”

http://www.youtube.com/watch?v=AOoGPRtoE-A


How Gambling Is Perceived By 18 - 30 Year 
Olds Today



$ 2 5 0 , 0 0 0 , 0 0 0 , 0 0 0

In 2022, the US players gambled for $250B, or $764/capita



50.2%
Slot machine players 

h a ve  g a m b lin g  p ro b le m s

A l a r m i n g  
S t a t is t ic s

1.2 - 6 .2 % 
~  2 0  m i l l i o n  p e o p l e  a d d i c t e d  

t o  g a m b lin g  in  t h e  US

Source: https://quitgamble.com/gambling-addiction-statistics-and-facts/

~246 million active social 
m e d ia  u s e rs  in  t h e  US

72.5%



The Impact Of Social Media: Tiktok

Total Users: 1.7B



The Impact Of Social Media: Youtube

Total Users: 2.5B



The Impact Of Social Media: Instagram

Total Users: 2.4B



The Good

https://www.tiktok.com/t/ZPRKadTKU/

https://www.tiktok.com/t/ZPRKadTKU/
http://drive.google.com/file/d/1JtBxHED0fxzRe1e9zAKC0x5Xj8pxTWKu/view


The Bad

https://www.tiktok.com/t/ZPRKaJ8UY/

http://drive.google.com/file/d/1s7si7hUqiy9ZNw_1AhRyeB2C8iUV16b_/view
https://www.tiktok.com/t/ZPRKaJ8UY/


The Good

https://www.tiktok.com/t/ZPRKaRUGJ/

http://drive.google.com/file/d/1-oo7jmXXoSdY2wz1bJFG7SFCsgF17vx6/view
https://www.tiktok.com/t/ZPRKaRUGJ/


The Bad

https://youtube.com/shorts/nR5qzVU2utI?si=1jscl_jx34MAkAYX

http://www.youtube.com/watch?v=nR5qzVU2utI
https://youtube.com/shorts/nR5qzVU2utI?si=1jscl_jx34MAkAYX


The Good

https://www.tiktok.com/t/ZPRK57h9o/

http://drive.google.com/file/d/1Zv6VlasnOzGu2rzYo9oL-rAm-Q1HC9KD/view
https://www.tiktok.com/t/ZPRK57h9o/


The Bad

https://www.tiktok.com/t/ZPRK5p9jy/

http://drive.google.com/file/d/1TDbJxvN_-91r-VZonAwl8T1N7WYB5GSu/view
https://www.tiktok.com/t/ZPRK5p9jy/


Takeaways About Online Trends

What did you notice?



This Vs That



Organic VS. Clinical Content

What did you notice?



This Vs That



I Know 
What You’re 

Thinking

N o t  m y  a g e  g r o u p

N o  i d e a s  t o  c r e a t e

N o  i d e a  w h e r e  t o  
s t a rt

N o t  e n o u g h  t i m e

I  c a n ’ t  d o  t h i s !



Activity
Let’s break down those false beliefs

Age Group
What’s our target age group?

Socioeconomic Status
What’s our target economic status?

Gender
Are we targeting a specific gender?

Pain Points
What are our target audiences Pain 

Points and how can we help?



Let’s Build It Out!



Challenge O p p o r t u n i t y

Challenge

Challenge O p p o r t u n i t y

O p p o r t u n i t y

Challenges & 
Opportunities

Navigating hate 
comments/sifting 
through the noise

Get more people into 
treatment/create 
awareness that 

treatment exists

Reaching an audience 
that thinks they aren’t 

even gambling 

No instant 
success/virality 

Needs consistency

Reach a difficult 
audience to connect 

with

Bring marketing/business 
practices into a field 
focused on clinical 

knowledge



Conclusion

We are most equipped to help 
the person we used to be 



Questions ?

Thank you!



Contact Info
Want me to consult on your content? Let’s connect!

Contact Information:

Email: Robodaat@gmail.com

Website: https://Robodaat.com

Socials:
https://www.tiktok.com/@rob_odaat
https://youtube.com/@rob_odaat
https://www.instagram.com/rob_odaat/

mailto:Robodaat@gmail.com
https://robodaat.com
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